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Experiential capsule designed to create a fully immersive and interactive universe.

VRDAM




Kigi . s
T I!"H‘ mum
JN '

1
{&

i

, ﬂ f"-’ X,
iﬁ" = "'1-;: -.

p-.. .

"a; j s o




The Man Behind the Designer
How it Started

Entrepreneurship and Recognition
Principles That Define the Work

A Signature Design Philosophy
Design Thinking & Innovation Strategy
Vision. Design. Impact.

Ahout

Services

Trusted by

Awards

Appreciation

Contact

VRDAM



The Man Behind the Designer

Design has always been my way of understanding
the world. A quiet, analytical way of observing
how people live, work, move, feel and transform — and

how spaces, objects and systems can support them.

Vincent was shaped by drawing, by structure, by the desire
to give form to what does not yet exist. Over the years, design
has become more than a discipline. It is a method of clarity,

a way of turning complexity into simple, meaningful directions.

My journey spans three decades of creating products,
workspaces and strategies for organisations such as
City of Paris, Microsoft, LOreal, Orange, EDF and Tiffany.
These projects taught me that design is a responsibility:

to elevate human experience, performance and well-being.

| believe in essential things: precision, coherence, silence
before the idea. In the moment when intuition becomes
concept, and concept becomes impact.

Alongside design, | teach and share this approach through
Design Thinking, Futures & Foresight, and Innovation Strategy,

because creation has value only when it is transmitted.

This is the spirit behind The Quiet Power of Design.
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It all began with a typography class at art school, where an
unexpected introduction to product design revealed a natural
affinity for form, precision and material expression.

What started as a simple initiation quickly turned into a decisive
passion.

That same year, the young designer won a national competition
organized by Automobile Classique, open to both professionals
and students, marking an early and significant recognition.
Admission followed at ESDI, one of France’s leading design
schools — directly into the second year — culminating in a

graduation top of class, with jury honors.

Upon leaving school, a freelance practice was immediately
established.

Barely launched, Vincent Rouillard was selected by Mace
to create an executive desk — a true industrial achievement
with a radial veneered top that pushed the boundaries of

traditional craftsmanship.

The beginning of the trajectory was shaped by curiosity,

rigor and inventive ambition.
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A wooden executive desk featuring a radial veneered top

and a rotating suspended pedestal.

Design Vincent Rouillard
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Entrepreneurship and Recognition
(2002-2012)

The early 2000s marked a decisive turning point with the
creation of the furniture brand Menintime in 2002.

By 2005, the first emblematic projects were completed,
iIncluding the French Embassy in Poland and |IFF,

establishing a distinctive creative and industrial signature.
Two pioneering collections were launched during this period.
The Addict collection introduced a hybrid approach between
office and home environments through the use of formed
aluminium sheets and thermoformed PMMA, giving rise to a
family of desks, storage units and computer supports with a
uniquely lightweight and architectural presence.

The Isoa collection went even further, becoming the first
patented plug-in workstation system. Its structural principle
allowed workspaces to be reorganised instantly, without tools
and without assistance, thanks to an interlocking leg-and-beam
system that provided maximum flexibility while preserving a
clean, continuous aesthetic where legs seamlessly hide within
one another.

These innovations led to major commissions and long-term
collaborations: Orange’s reception areas, the Microsoft EMEA
headquarters, several business units for LOréal, as well as
projects for Vivendi, Lagardere, IFF, BETC and Roche Bobois.
During this decade, new typologies emerged: the first double
workstation on the market, a four-leg shared-top desk, the

first mobile service units, and modular space-dividing furniture.
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Integrated mobile service unit with an aluminium frame

and high-performance roller wheels.

Design Vincent Rouillard
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Collections — Isoa & Addict

A mobile service unit with an aluminium frame

and high-performance roller wheels.
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Design Vincent Rouillard
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Desk made from a single folded aluminium sheet.

Design Vincent Rouillard
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A height-adjustable laptop table with a translucent PMMA top locked between discs,

operated with a key-adjustable pedestal system.

Design Vincent Rouillard
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The ability to see beyond the immediate brief, to anticipate
emerging needs, and to shape coherent futures that guide

organisations toward clarity, purpose and long-term relevance.

A relentless pursuit of precision, quality and coherence, where
every detail matters and every decision elevates the whole.

Nothing is left to approximation.

A deep understanding of people, their behaviours and their
environments. Design becomes meaningful when it resonates
with human experience and creates genuine conditions for

well-being and performance.

An instinct for challenging conventions, exploring new
materials, systems and typologies, and creating solutions that
expand what is possible — technically, ergonomically and

conceptually.

A commitment to sharing knowledge, mentoring future talents
and contributing to a culture where design becomes a vector

of progress, collective intelligence and transformation.
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Collections — Isoa & Addict
Microsoft EMEA HQ (2009)

35,000 m2 workplace — 2,000 workstations — Isoa Addict collection detail.

oe Microsoft

Design Vincent Rouillard
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The IS a design approach centered
on the inner impact of space and furniture.

It considers that the quality of an environment is measured
not only through function or aesthetics, but through its ability
to influence mental clarity, emotional stability and the user’s

deeper sense of well-being.

Formalised by Vincent Rouillard for the Microsoft EMEA
headquarters tender in 2009.

This approach is built on three core principles:

- mastering proportions to create ideal perception of space;
- reducing visual noise to relieve cognitive load,;

- and expressing flexibility to strengthen the user’s sense of

freedom and control.

Every line, volume and detail is crafted to clarify, simplify
and open. The aim extends beyond solving functional needs
— It seeks to elevate the user’s inner state, creating
environments that discreetly support focus, well-being

and meaningful interaction.
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Collections — Isoa

An executive desk system combining a meeting table,

rear service console and compact laminate storage elements.
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L'OREAL Design Vincent Rouillard

\_IRDAM 16




Collection — Isoa

A patented structural interlock enabling fast, tool-free assembly.

Patent - Design Vincent Rouillard
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Design Thinking & Innovation Strategy

Vincent Rouillard’s work in design thinking and innovation
strategy is grounded in a pedagogical approach that combines
clarity, method and creative depth. The objective is to help

teams think better, see further and design with intention.

It focuses on making complex ideas accessible. Processes
are broken down into simple, actionable steps; tools are
demonstrated through real cases; and creativity is taught as

a disciplined, repeatable method rather than an abstract talent.

Transmission occurs through a balance of theory, practice and
reflection. Workshops, rapid prototyping sessions and scenario-
building exercises encourage participants to move from intuition
to structured insight. The aim is to cultivate autonomy, critical

thinking and an elevated sense of design quality.

As a speaker and visiting lecturer in design thinking,
foresight and innovation strategy, he supports companies,
design schools and executive programs. His role is to open
new perspectives, challenge assumptions and help teams

align vision, strategy and creative execution.

These approaches are delivered through workshops,

collective training sessions and executive coaching.
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Vision. Design. Impact.
(2012-2025)

This period marks an expansion of practice through successive
roles in art direction, product strategy, design leadership and
ultimately the Marketing, Design & Innovation direction of an
850-person group.

Each position deepened a holistic understanding of how

creativity, industry and human needs converge.

Major achievements defined these years, including the Orange
Gardens Eco-Campus in Chatillon for 3,500 people with the
newly developed Eklipse collection, and 2,000 workstations for
the City of Paris based on an exclusive design concept.

These projects reinforced a strong expertise in designing and
transforming large-scale work environments.

In parallel, the Menintime watch project continued to evolve,
reflecting a sustained focus on precision, craftsmanship and

iIntimate object design.

This decade also brought a growing reflection on the future of
hybrid work, the rise of artificial intelligence and the profound
societal shifts ahead. It led to the need for a renewed

framework capable of giving meaning and direction.

Vision as a guiding horizon.
Design as a disciplined process of innovation.
Impact as a human, societal and environmental responsibility.

This triad became the compass for all future work.
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A thermoformed translucent PMMA shelf unit.

Design Vincent Rouillard
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Award-winning.
25 years of experience.

Strategic Adviser for Workspace
Vision, Design & Transformation

He blends vision, design and strategy to help organizations
shape work environments that support people, performance
and culture. | design award-winning workplaces, create
furniture systems and guide leaders through transformation.

| anticipate shifts in the way we work and turn complexity into
clear, future-ready directions — combining strategic insight
with concrete, operational outputs. My role is to align

workspace, strategy and future ways of working.

Vincent Rouillard
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Services

Supporting organisations, brands and manufacturers through
design leadership, strateqgy and the creation of high-value

products and collections.

Design | Create

Furniture & industrial design, creation of complete collections,
workspace systems and bespoke pieces, delivering functional

intelligence and visual coherence.

Strategic Advisory | Guide

Product and design strategy, innovation guidance, portfolio
development, and creative direction for brands aiming to

strengthen their identity and long-term vision.

Mentoring & Gonsulting | Elevate

Support for leaders, founders and design teams to elevate

decision-making, design culture and organisational alignment.

Training & Workshops | Transform

Design Thinking sessions, innovation workshops, collective
training modules and executive coaching programs tailored to

organisational needs.
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Menintime — Vertex (2019)
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Collection — Treez (2025)

Design Vincent Rouillard
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To all those who contributed, supported,
challenged or inspired me along the way,
your imprint is part of this work.

My deepest thanks.

\_Iincent
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https://wa.me/971501105172
mailto:contact@vincentrouillard.com?subject=Regarding%20The%20Quiet%20Power%20of%20Design
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